
Revised syllabus (2019 Pattern) B.Com. Degree course (CBCS) Syllabus for 

First Year B.Com Semester – II 

Subject Name: - Marketing and Salesmanship - II 

Subject Code: - 116(C) - II 

Objective of the Course 

1. To introduce the concept of Salesmanship. 

2. To give insight about various techniques required for the salesman. 

3. To inculcate the importance of Rural Marketing. 

4. To acquaint the students with recent trends in marketing and social media marketing. 

Depth of the Program - Fundamental Knowledge 

Objectives of the Program 

 

1. To help the students to prepare themselves for opportunities in marketing field. 

2. To study elaborately the process of salesmanship. 

3. To know about Rural Marketing which is an important sector in modern competitive Indian Scenario. 

4. To educate the students about the sources and relevance of Recent trends in Marketing. 
 

UNIT NO. UNIT TITLE CONTENTS PURPOSE SKILLS TO BE 

DEVELOPED 

1 Salesmanship 1.1 Meaning and Definition of Salesmanship 

1.2 Features of Salesmanship 

1.3 Scope of Salesmanship 

1.4 Modern Concept of Salesmanship 

1.5 Utility of Salesmanship 

1.6 Elements of Salesmanship 

1.7 Salesmanship : Arts or Science 

Students will get the 

knowledge of Salesmanship 

and various approaches. 



 

  1.8 Salesmanship – a Profession 

1.9 Qualities of Salesman 

 

2 Process of 

Selling 

2.1 Psychology of Salesmanship – Attracting Attention, 
Awakening Interest, Creating Desire and Action 

2.2 Stages in Process of Selling – 

(i) Pre-Sale Preparations 

(ii) Prospecting 

(iii) Pre-Approach 

(iv) Approach 

(v) Sales Presentation 

(vi) Handling of Objections 

(vii) Close 

(viii) After Sales Follow-up 

Techniques of salesmanship 

skills will be developed. 

3 Rural 

Marketing 

3.1 Rural Marketing 

3.1.1 Introduction 

3.1.2 Definition of Rural Marketing 

3.1.3 Features of Rural Marketing 

3.1.4 Importance of Rural Marketing 

3.1.5 Present Scenario of Rural Market 

3.1.6 Challenges and Opportunities in Rural Marketing 

Awareness and importance of 

Rural Marketing amongst 

students. 

4 Recent Trends in 

Marketing 

4.1 Digital Marketing 

4.2 Green Marketing 

4.3 Niche Marketing 

4.4 E-marketing 

4.5 Social Media Marketing- Challenges and Opportunities 

Skills of Modern Marketing 

will be developed. 

***** 


